

DISTRIBUTION 
G. D' Alessandro 
S, LeVan 
W. Marin 
C. Rossolino 
S. Rush 
R. Schneider 
R. Simons 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413635 




DATE: 

TO: 

SUBJ EOT: 


August 4, 1995 
DISTRIBUTION 



W0IN1A SLIM S JUNE PU P P ET REPORT 


FOR YOUR INFORMATION 
KAREN MARRYSHOW 


Attached is the June budget report for Virginia Slims, which is based on a 2nd revised 
budget of $26.7MM. The CPE totals $26.9M. The $200M overage will be reduced by 
transferring $168M from the African-American media budget (October spreads were 
converted to pages — no BODs support as originally planned). 

3rd Revised Budget/CPE Estimates 

The following adjustments are not reflected in the attached budget report, but will be 
reflected in the July report (issued the end of August): 


• 3rd R evi sed Budget . CQ .mro e u.ts. 

$27.1MM $0.4MM budget increase due to Virginia Slims August 

Corporate Pool takeover from Benson & Hedges 
(Atlanta, Dallas, Los Angeles, and San Diego). 

Monies to be transferred from B&H. 


« Est. 3rd Revised 

CPE 

$27.3MM 


Overage Comments 

$0.2MM • $180M allocated for VS Legends 

print and OOH support for Oklahoma 
City, Houston, and Del Ray Beach. 


Funding 

We will address funding the $0.2MM overage (based on aforementioned 3rd revised 
budget $27.1MM) as follows: 

• Convert spreads to pages in Life & Woman’s Dav - savings of $88M 

• Delete December spread to a page in People - Savings of $80M 

These changes will result in a total savings of $168M. Additional savings will be derived 
from the October FSIs actual costs vs. estimated costs (actual vs. estimates dollars will be 
addressed in more detail in next month's report). 

If you have any questions, please call 

Thank you. 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 
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RAND: 


Virginia Slims 


DWMTTSWO PERIOD: February !995-Jwiuaiy 1990 


UOOET, 

Print- 

DOH 

row 


1935 CPE 
$18.3 
56 6 
$269 


% BY CPE 
66% 
32% 
100 % 


2H© REVISED 
ISM Budget 


Original budget of J2S.4MM inavutd by $.$MM du a to Jure B*H Corporate Pool markets 


EY INITIATIVES: Maintain brand presence through national and city book print effort 

fromete V-wear (February. Jutyland Book of Day* (October) 

Emphasize "Legend*" tour tn relevant market* vie regional copy eplrta in National Magazine*, regional title* and OOH 
Provide added support in Maty Defers* Markets and Corporate Pool markets via OOH and city books 

TRATEOY: 

Audience FS 25-4+ (FS 25-34: FS3S-44) 

Key Geography Support focused in two areas 

1. Misty Defense Tradmg Areas 

Make up 14% US/17% Volume 

Defned by PM Brand, based on strength, weakness, opportunity, threat of Misty Brand 

2. Corporate Pod Markets 

Make up 22% US/2i% Volume 
Selection based on SD|>100 


Srttfcal Periods: February (V-Wear), July (V-wear>. October (Book of Days) 


RJF Goals: 
Print 
OOH 

Combined 


Reach Frequence? 

76-86 3.3 

83-68 18-32 

93-95 16.7-33.3 


Ethnic; Deliver impressions commensurate with volume contribution 

African Amen can 6% Volume 

Hispanic 1% Volume 


>R]MTl 

te«ll«BuiaM 

Icsmopokten 
%rtfer Woman 

Jstional Enquirer 
lew Woman 
’eople 

3460.4 

3 922 

3165.D 
3242.2 
31.132.6 

Retftmok 

Soap Opera agest 

Soap Oper* Magazine 
Soap Opera Weekly 

$3743 

$136.0 

$14.1 

1326 

Star 

True Story 

TV Guide 

Woman's World 

$137.6 

$61.9 

$863.5 

$+82 

«*> 

$3 7 HI 

% Bud pet Insertions 
14% 6-10 

rowoger Kagazmaa 

JSur* 

3* 

Entertainment Weekly 
(A Viewing Guide JEW) 

3423.0 

3157.0 

$366.7 

$1*1 

Glamour 

Mademoiselle 

Maria Claire 

Rolfing Stone 

$789 5 
$505.3 
$125.3 
$360.0 

Self 

US 

Vogue 

Working Mother 

$397.8 
$230 9 
$7019 
$189.4 

$4,260 • 

16% 

4-1 

3Mar Magazines 
tetter Homes & Gardens 
3ahte Quid* 
iorltlky America 
ioortry Home 
-'amity aide 
terpaFs Bazaar 

3728.0 

347.2 

$195.1 

32 58.0 
$569.9 
3173.7 

Home 

In St/* 

Ladiea Home Journal 

Life 

McCa/* 

Movteline 

$139.7 
$1672 
$673 6 
$402 0 
$377.8 
357.4 

Southern Ltemg 

Time 

Talk TV Weekly 

Vanity Fair 

Woman's Day 

Working Woman 

33324 

$544.0 

$2.0 

$606.1 

$472.6 

$215.3 

$4,042 0 

23% 

6-tt 

iupptemonts 

Tarade 

3240 7 

USA Weekend 

$1946 



$439-2 

2% 


3Ry Book* (Misty Defense Markets) 
OMagezxi* *23.9 

-forwkHu Magazine 315 0 

-MJixnana Ule 36 8 

Nashville Life 

New Orleans 

Richmond Magazine 

$15.5 

$15.6 

$15,2 



$84.0 

0% 


Oty Books (Corporate Pool Markets) 
VUnte Magazine 113.6 

3uzz Magazine 316.3 

Chicago Magazine S32.D 

LA Magazine 

Ocean Drive 

New York Magazine 

$24 3 
$8.3 
$68.0 



$192,7 

1% 


UHetary 

Stateside Family 



$14.0 



$14* 

0% 


African American (Advertising Expertl) 
Ebony Jet 

Essence Upscale 

B.E. Fashion Fair 

Being Single 

Class 

Emerge 

Magapapers 

ROP 



$1,500,0 

5% 


F«s 

January 15 (42 5MM) 

Juty 8 (42.1 MM) 

3490.3 

$261.6 

Afri 9(25.1 MM) 

$148.7 

TBD 

$1,079.4 

$2£60A 

7% 


CtrcuteUon Rebates 






($5.9) 

0% 


rewrpfurrr- 






$1*404-1 

$1% 

_ 1 

OOH 

Mtsty Defense Markets - 

Charlotte 

Dailas/FL Worth* 
Harrisburg 

OOP 

Hawaii 

Jacksonville 

Lake Charles 

Nashville 

NewOdean* 

Pittsburgh 

Rileigh/Ourtni 

Richmond* 

Toledo 

- 


3<M) 
33,8 6Z* 

% 

14% 

Months 

4 

Corporate Pod Market*** 

Atlanta Dallas/Ft Worth* NYJNJ 

Bafttmoca Los Angeles Richmond* 

Chicago Miami Washington. D.C. 

' Both Misty Defense Markets and Corporals Pool Markets 

~ Boston (SOI 68). Philadelphia (SDI95). San Diego jSDi 94) excluded due to tow SDIs, 


$4,ZZ8-8 

16% 

f 

African American 






$579.1 

2% 

3 

1n-Slof» (Madia-One) 

1,266 Stores in 1C Misty Defense Market* (Hamsburg. Richmond. Raleigh/Duih*m.Charlotte, Nashville, Jacksonville 

New Orleans. Uke Charies. Deltas, Pittsburgh). Cycte Cate*-Jiky 11 and Oct 31 

$87.5 

0% 

2 

lageraU OOH 

Tampa 

Charlotte 

Richmond 




$234 

0% 

z 

TOTAL OOH _ 






SS.Mji 

32% 

_ l 

ORANDTOTAL 






$2«,»*eV 

100% 

- 1 


Confidential 


Page 1 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 
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VIRGINIA SLIMS 1995 MEDIA BUDGET RECAP 



1995 

1995 

$ DIFF 


C.P.E. 

COMMITTED 

C.P.E. VS. COMM. 


($MM) 

($MM) 

($MM) 

REVISED BUDGET 

r S26T1 



PRINT 

$16.3 

$12.0 

$6.3 

OOH 

$8.6 

$4.9 

$3.7 

GRAND TOTAL 

$26.9 

$16.9 

$10.0 



Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413638 




VIRGINIA SLIMS 1995 MEDIA BUDGET RECAP 



1995 

1995 

$ DIFF 


C.P.E. 

COMMITTED 

C.P.E. VS. COMM. 


($MM) 

($MM) 

($MM) 

MAGAZINES 

$15.6 

$10.6 

$5.0 

ROP 

$0.3 

$0.2 

$0.1 

SUPPLEMENTS 

$0.4 

$0.3 

$0.1 

FSI'S 

$2.0 

$0.9 

$1.1 

|TOTAL PRINT 

$18.3 

$12.0 

$63 | 

CORPORATE POOL 

$4.2 

$2.1 

$2.1 

OOP 

$4.3 

$2.8 

$1.5 

MAINLINE 

$3.7 

$2.4 

$1.3 

AFRICAN AMERICAN 

$0.6 

$0.4 

$0.2 

LEGENDS 

$0.0 * 

$0.0 * 

$0.0 

IN-STORE (MEDIA ONE) 

$0.1 

$0.0 * 

$0.1 

jTOTAL OOH 

$8.6 

$4.9 

$3.7 || 


|GRAND TOTAL 

$26.9 

$16.9 

$10.0 ; 

* LESS THAN $460MM 
.1 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 
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6/29/95 


VIRGINIA SUMS 1995 MONTHLY EXPENDITURES (CPE) 
($ THOUSANDS) 


BRAND MEDIUM 

JAN 

FEB 

MAR 

1ST QTR 

APR 

MAY 

JUN 

2ND QTR 

JUL 

AUG 

SEP 

3RD QTR 

OCT 

NOV 

DEC 

4TH QTR 

TOTAL YEAR 

MAINLINE MAGAZINES 

$304.1 

$1,293.2 

$1,036.7 

$2,634.0 

$1,031.6 

$994.6 

$1,064.8 

$3,091.0 

$1,362.3 

$1,122.7 

$1,600.0 

$3,975.0 

$1,741.2 

$1,230,0 

$1,697.6 

$4,668.8 

$14,368.8 

A .A. MAGAZINES 

$61.1 

$70.2 

$132.5 

$263.8 

$93.5 

$102.1 

$37.9 

$233.5 

$105.7 

$122.5 

$220.9 

$449.1 

$99.7 

$124.0 

$64.6 

$288.3 

$1,234.7 

A..A. MAGAPAPERS 

(0.0 

$6.8 

$10.0 

$16.8 

$16.8 

$6.B 

$10.0 

$33.6 

$75.9 

$23.6 

$20.8 

$120.3 

$80.8 

$13.8 

$0.0 

$94.6 

$265.3 

SUPPLEMENTS 

$0.0 

$48.1 

$38.6 

$86.7 

$o.o 

$85.1 

$0.0 

$86.1 

$86.1 

$0.0 

$0.0 

$86.1 

$88.2 

$0.0 

$88.2 

$176.4 

$435.3 

ESI 

$490.3 

$0.0 

$0.0 

$490.3 

$148.7 

$0.0 

$0.0 

$148.7 

$281,6 

$0.0 

$0.0 

$281.6 

$68*# $0.0 

$398.9 

$1,079.4 

$2,000.0 

TOTAL PRINT 

$555.5 

$1,416.3 

$1,217.8 

$3,491.6 

$1,290.6 

$1,189.6 

$1,112.7 

$3,502.9 

$1,901.6 

$1,268.8 

$1,741.7 

$4,912.1 

$2,690.4 

$1,367.8 

$2,249.3 

$6,307.5 

$18,304.1 

CORPORATE POOL 

$0.0 

$715.7 

$31.4 

$747.1 

$o.o 

$66.1 

$320.9 

$387.0 

$957.5 

$o.o 

$0.0 

$957.5 

$994.5 

$48.9 

$1,093.6 

$2,137.0 

$4,228.6 

OOP 

$0.0 

$774.4 

$43.0 

$817.4 

$13.1 

$1,134.7 

$179.3 

$1,327.1 

$608.0 

$0.0 

$0.0 

$608.0 

$697.2 

$163.4 

$609.9 

$1,470.5 

$4,223.0 

MAINLINE 

$0.0 

$684.5 

$30.7 

$715.2 

$0.0 

$986.9 

$147.5 

$1,134.4 

$534.7 

$0.0 

$o.o 

$534.7 

$601.3 

$131.1 

$536.2 

$1,268.6 

$3,6529 

AFRICAN AMERICAN 

$0.0 

$89.9 

$12.3 

$102.2 

$13.1 

$147.8 

$31.8 

$192.7 

$73.3 

$0.0 

$0.0 

$73.3 

$95,9 

$32.3 

$73.7 

$201.9 

$570.1 

LEGENDS 

$0.0 

$0.0 

$16.5 

$16.5 j 

$6.9 

$0.0 

$0.0 

$6.9 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

$23.4 

IN-STORE (MEDIA ONE) 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0; 

$43.7 

$0.0 

$0.0 

$43.7 

$43.8 

$0.0 

$0.0 

$43.8 

$87.5 

TOTAL OOH 

$0.0 

$1,490.1 

$90.9 

$1,681.0 

$20.0 

$1,200.8 

$500.2 

$1,721.0 

$1,609.2 

$0.0 

$0.0 

$1,609.2 

$1,735.5 

$212.3 

$1,703.5 

$3,651.3 

$8,582.6 

GRAND TOTAL 

$655.5 

$2,908,4 

$1,308,7 

$6,072.6 

$1,310.6 

$2,390.4 

$1,612.9 

$5,313.9 

$3,510.8 

$1,268.8 

$1,741.7 

$6,521,3 

$4,425.9 

$1,680.1 

$3,962.8 

$9,958.8 

$26,866.6 


| { COMMITTED 

'INCLUDES $5.BM OF CIRCULATION REBATE$ 


VSBUDRC.XLS 

QMZMLQZ 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 



(BY ISSUE-DATI 


1995 RECOMMENDED VIRGINIA SLIMS PRINT PLAN 


CORE MAGAZINES 


COSMOPOLITAN 
FIRST FOR WOMEN 
NATIONAL ENQU1HER 
NEW WOMAN 
PEOPLE 
REDBCOK 

SOAP OPERA DIGEST 
SOAP OPERA MAGAZINE 
iSOAP OPERA WEEKLY 
STAR 

TRUE STORY 
TV GUIDE 
[WOMAN’S WORLD 

YOUNGER MAGAZINES 


ALLURE 

ELLE 

ENTERTAINMENT WEEKLY 
E.W. VIEWING GUIDE 
GLAMOUR 
MADEMOISELLE 
MARIE CLAIRE 
POLLING STONE 
SELF 
US 

VOGUE 

WORKING MOTHER 


OLDER MAGAZINES 
BETTER HOMES & GARDENS 
COUNTRY AMERICA 
COUNTRY HOME 
FAMILY CIRCLE 
HARPER'S BAZAAR 
HOME 
INSTYLE 

LADIES HOME JOURNAL 
LIFE 

McCALL'S 
MOVIELINE 
SOUTHERN UV1NG 
TALK TV WEEKLY 
TIME 

VANITY FAIR 
WOMAN'S DAY 
WORK3NG WOMAN 


SUPPLEMENTS 

PARADE 

USA WEEKEND 



NAT'L 

INS, 

0 

0 

S 

9 

11 

10 
5 
fi 
5 

7 
0 

8 
4 


10 

5 

10 

1 

10 

10 

e 

7 

7 

8 
11 
7 


a 

9 

7 

8 
ft 

5 
1 
ft 

ft 

6 

7 


R/F FS 25-44 (By on -sale Ctate) 

82/3.9 

70/3.3 

79/3.6 

76/3.0 

75/3.7 

BO/3.4 

75/3.2 

77/3.0 

79/3.8 

79/3.5 

70/3.3 

R/F FS 25-34 

83/4.0 

81/3.4 

80/3.7 

77/3 0 

75/3.8 

60/3.5 

74/3.0 

79/3.1 

70/4.0 

80/3.6 

77/3.4 

R/F FS 35-44 

BI/3.6 

78/3.3 

78/3 5 

75/3 0 

74/3.8 

80/3.3 

75/33 

70/2.9 

79/4.0 

79/3.7 

76/32 


KEY 



PAGE 

IMPACT UNIT (SPREAD, GATEFOLD, PAGE & BRC, FRANCHISE, REMNANT PAGE, ASK VIRGINIA PG 
BURNETT U.S.A. 


+ 


1/3V) 


IV9CM 7Y10Z 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 

































(BY ON—SALE DATE) 


1995 RECOMMENDED VIRGINIA SLIMS PRINT PLAN 































1995 RECOMMENDED VIRGINIA SLIMS CITY BOOK PLAN 


[BY ISSUE-DATE! 

MAG AZINES 

MISTY DEFENSE CITY BOOKS 
D MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 
NASHVILLE LIFE** 

NEW ORLEANS MAGAZINE** 
RICHMOND MAGAZINE 


CORPORATE POOL CITY BOOKS 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 


FSI (TBD) 


SUPPLEMENTS 




H PAGE 

IMPACT UNIT [SPREAD, COVER POSITION, FRANCHISE) 


* THE V-WEAR PROMOTIONAL MONTHS ARE FEBRUARY AND JULY. THE BOOK OF DAYS PROMOTION IS IN OCTOBER. 
** NEW ORLEANS ISA QUATERLYPUBLICATION; NASHVILLE LIFE IS A BI-MONTHLY PUBLICATION 


tVBZVtVlOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


































1995 VIRGINIA SLIMS MEDIA PLAN 


(BY ON-SALE DATE) 


MAGAZINES 


Mainline Print (FS 25-44) 


City Books 


African American 


January 15 (42.SMM) 
ApriiS (25.1 MM) 

July 9 (42 1 MM) 


REVISED JULY 5, 1995 


jgtsi EE3B5E5I WFSfrTwnrtreiflifli i thi iti ttmi Mj|j3BpEE ^fflffiiE3i 

1S3E01BI3 SUEDES □BE05IE1EBI3] BEEBES BEDES DBDBB DEED SEEDED DEED ESQ DUBES DEEDED SDEBQI 


PM Corp. Pool (9 mkts)* 


OOP - Misty Defense & 
Corp. Pool OOP 

Legends OOFI 


ln-Store (Media-One) 

Print $18.3 MM 68% 
OOH $8.6 MM 32% 


$26.9 MM 00% 


Pages Pages Pages Pages Pages Pages Pgs / Sprds Pages Pgs/Sprds Pgs / Sprds Pages Pgs/Sprds 

$310 OM £1.307 3M $1,068 5M £1,016 6M $1,0294M S1.0484M S1.4305M $1,035.8M $1 ,499.0m $1,8255M $1,2134M$1,778 fiM 




Pages Pages Pages Pages Pages Pages Pages Pages Pages Pages Pages 

$34 OM $6 0M $14.9M $51.4M $16.5M $7 9M $86 9M $11 OM $4 OM $16 6M $6 0M 



Pages Pages Pages Pages Pages Pgs/Sprds Pages Pages Spreads Pages Pages Pages 

S61.1M $77 OM $142.5M $110 3M $108 9M_ $47.9M $181 6M $146 IM $241 7M $180 5M S137.8M $64.6M 



S14.553.2M Mainline 


$256. BM City Books 


S1.500.0M African American 


$16,310.0M Total Print 

-S5.9M CIRCULATION DISCOUNT 

$16.304.IM TOTAL PRINT 


$490.3M - Superbowl FSI 
S148.7M - Misty Defense FSI 
S281.6M - V-WearFSI 


$1,079.4M - TBD* 


$Z,OOO.OM - Total FSI's 


|4,228.6M Corp. Pool 


$3,652 9M OOP OOH 


S23.4M Legends OOH 

$570.IM African -American OOFI 

S87.5M In-Store (Media-One) 


$8,562 5M - TOTAL OOH 


$26,866.6M GRAND TOTAL 



$5,078.5M 


$5,314.2M 


$6,521.3M 


$8,879,311 


* TBD THROUGHOUT YEAR 

** DOES NOT INCLUDE BOSTON. PHILADELPHIA AND SAN DIEGO DUE TO LOW SDi’S 


LEO BURNETT U.S.A. 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 









































Uaas 1 

VIRGINIA SUMS BUDGET 

| BY ISSUE DATE 

0PGS. JANUARY $M 

CORE MAGAZINES 
COSMOPOLITAN 
FIRST FOR WOMEN 
NATIONAL ENQUIRER 
NEW WOMAN 
PEOPLE 
REDBOOK 

SOAP OPERA DIGEST 1 BC - 1/17 OTO $29,030 

SOAP OPERA MAGAZINE 
SOAP OPERA WEEKLY 
STAR 

TRUE STORY 
TV GUIDE 
WOMAN'S WORLD 

TOTAL $26,030 

YOUNGER MAGAZINES 

ALLURE 

ELLE 

ENTERTAINMENT WEEKLY 

ACD. AWARDS VIEWING GUIDE 

GLAMOUR 

MADEMOISELLE 

MARIE CLAIRE 

ROLLING STONE 

SELF 

US 

VOGUE 

WORKING MOTHER 

TOTAL 0 

OLDER MAGAZINES 
BETTER HOMES & GARDENS 
CABLE GUIDE 
COUNTRY AMERICA 
COUNTRY HOME 
FAMILY CIRCLE 
HARPER’S BAZAAR 
HOME 
INSTYLE 

LADIES HOME JOURNAL 
LIFE 

McCALLS 
MOVIELINE 
SOUTHERN LIVING 
TIME 

TALK TV WEEKLY 
VANITY FAIR 
WOMAN'S DAY 
WORKING WOMAN 

TOTAL 0 

SUPPLEMENTS 

PARADE 

USA WEEKEND 

TOTAL 0 $0 

MISTY DEFENSE CITY BOOKS 

D MAGAZINE 

HONOLULU MAGAZINE 

LOUISIANA LIFE 

NASHVILLE LIFE 

NEW ORLEANS 

RICHMOND MAGAZINE 

TOTAL 0 $0 

CORPORATE POOL CITY BOOKS 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 

TOTAL 0 SO 

MILITARY 

STATESIDE FAMILY 1 BC $13,970 

TOTAL 1 $13,970 

GRAND MONTHLY TOTAL 1 $40,000 

•Does not reflect cash rebates 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 
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19115 

VIRGINIA SLIMS BUDGET 

BY ISSUE PATH 



# PGS. 

FEBRUARY 


GSSEM&G*ZtNES 

COSMOPOLITAN 




FIRST FOR WOMEN 

1 

BC - 2/27 

$15,120 

NATIONAL ENQUIRER 

1 

BC - 2/28 

$29,688 

NEW WOMAN 

PEOPLE 

REDBOOK 

1 

PG - 2/13 

$79,197 

SOAP OPERA DIGEST 

SOAP OPERA MAGAZINE 

1 

2C - 2/28 

$24,413 

SOAP OPERA WEEKLY 

STAR 

1 

PG - 2/14 

$17,827 

TRUE STORY 

TV GUIDE 

WOMAN'S WORLD 

1 

PG - 2/25 GRAMMY 

$83,812 

TOTAL 

6 


$249,057 

YOUNGER MAGAZINES 

ALLURE 

1 

3C - OTO 

$33,915 

ELLE 

ENTERTAINMENT WEEKLY 

1 

PG - 2/24-3/3 D. ISSUE 

$31,702 

ACD. AWARDS VIEWING GU IDE 
GLAMOUR 

MADEMOISELLE 

MARIE CLAIRE 

ROLLING STONE 

SELF 

US 

VOGUE 

WORKING MOTHER 

1 

BC - 2/23 

$78,690 

TOTAL 

3 


$144,307 

a OER MAGAZINES 

BETTER HOMES & GARDENS 

CABLE GUIDE 

COUNTRY AMERICA 

COUNTRY HOME 

FAMILY CIRCLE 

1 

BC - 2/21 

$88,70S 

HARPER’S BAZAAR 

HOME 

1 

3C - SPECIAL RATE 

$32,486 

INSTYLE 

LADIES HOME JOURNAL 

LIFE 


BC 

$76,015 

McCALLS 

MOVIELINE 

SOUTHERN LIVING 

1 

BONUS PG FROM '94 

$0 

TIME 

TALK TV WEEKLY 

VANITY FAIR 

WOMAN S DAY 

WORKING WOMAN 

1 

BC - 2/6 

$127,809 

TOTAL 

5 


$324,818 

SUPPLEMENTS 

PARADE 

1 

QUEEN PG -2/26 

$48,103 

USA WEEKEND 

TOTAL 

1 


$48,103 

MISTY DEFENSE CITY BOOKS 

D MAGAZINE 

HONOLULU MAGAZINE 

LOUISIANA LIFE 

NASHVILLE LIFE 

NEW ORLEANS 

RICHMOND MAGAZINE 

TOTAL 

0 


$0 

CORPORATE POOL CITY BOOKS 
ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DHJVE 

NEW YORK MAGAZINE 

1 

PG - 2/27 FASHION ISSUE 

$33,992 

TOTAL 

1 


$33,992 

MfUTAHY 

STATESIDE FAMILY 




TOTAL 

0 



GRAND MONTHLY TOTAL 

16 


$000,277 


"Does not reflect cash rebates 


C:\123WEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413646 



1995 

VIRGINIA SLIMS BUDGET 

SY ISSUE DATE _ 


CORE MAGAZINES 

*PGS. 

MARCH 



COSMOPOLITAN 

FIRST FOR WOMEN 

1 

PG 

$48,170 


NATIONAL ENQUIRER 

1 

BC - 3/7 

$28,680 


NEW WOMAN 

1 

PG 

$23,314 


PEOPLE 

REDBOCK 

SOAP OPERA DIGEST 

1 

PG - 3/27 

$79,197 


SOAP OPERA MAGAZINE 

1 

BC - 3/21 

$2,949 


SOAP OPERA WEEKLY 

1 

PG - 3/28 

$5,963 


STAR 

1 

BC - 3/14 

$21,764 


TRUE STORY 

1 

2C 

$10,121 


TV GUIDE 

1 

BC - 3/18 

$116,130 


WOMAN'S WORLD 

TOTAL 

YOUNGER MAGAZINES 

ALLURE 

1 

10 

BC - 3 [7 

$13,320 

$347,845 


ELLE 

1 

PG 

$30,785 


ENTERTAINMENT WEEKLY 

1 

PG - 3/17 C/S LEGENDS 

$34,790 


ACD. AWARDS VIEWING GUIDE 

1 

PG - 3/6 "BEST ACTRESS" 

$14,090 


GLAMOUR 

1 

PG - "WRN H 

$68,183 


MADEMOISELLE 

1 

PG - OPP. “HOROSCOPE" 

$44,825 


MARIE CLAIRE 

1 

PG 

$16,240 


ROLLING STONE 

1 

PG - 3/9 

$39,624 


SELF 

1 

PG 

$48,811 


US 

1 

PG 

$22,269 


VOGUE 

1 

PG - OPP. "HOROSCOPE* 

$53,020 


WORKING MOTHER 

TOTAL 

1 

11 

PG 

$20,899 

$393,336 


BETTER HOMES*& GARDENS 

CABLE GUIDE 

1 

PG - OPP T.O.C. 

$71,820 


COUNTRY AMERICA 

1 

PG - SPECIAL RATE 

$24,286 


COUNTRY HOME 

FAMILY CIRCLE 

1 

PG - MAR/APRIL 

$42,297 


HARPERS BAZAAR 

HOME 

1 

PG 

$24,449 


INSTYLE 

LADIES HOME JOURNAL 

1 

PG 

$16,339 


LIFE 

1 

PG 

$43,588 


McCAULS 

MOVIELINE 

1 

PG 

$45,754 


SOUTHERN LIVING 

TIME 

TALK TV WEEKLY 

VANITY FAIR 

WOMAN'S DAY 

1 

PG 

$53,073 


WORKING WOMAN 

TOTAL 

SUPPLEMENTS 

PARADE 

1 

9 

PG 

$23,385 

$344,993 


USA WEEKEND 

TOTAL 

M/STY DEFENSE CITY BOOKS 

D MAGAZINE 

HONOLULU MAGAZINE 

1 

1 

QUEEN PG - 3/5 

$38,564 

$38,564 


LOUISIANA LIFE 

NASHVILLE LIFE 

NEW ORLEANS 

RICHMOND MAGAZINE 

TOTAL 

CORPORATE POOL CITY BOOKS 
ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 

1 

1 

PG - MAR-MAY (OPP. BAROMOTER) 

$2,894 

$2,884 

tv) 

TOTAL 

MILITARY 

STATESIDE FAMILY 

TOTAL 

O 


$0 

O 

—A 

—A 

GRAND MONTHLY TOTAL 

*Doe* not reflect cash rebates 

32 


$1,127,433 

CO 

CD 

JPa 

-nI 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 





1995 

VIRGINIA SLIMS BUDGET 
BY ISSUE DATE 


CORE MAGAZINES 
COSMOPOLITAN 
FIRST FOR WOMEN 
NATIONAL ENQUIRER 
NEW WOMAN 
PEOPLE 
REDBOOK 

SOAP OPERA DIGEST 
SOAP OPERA MAGAZINE 
SOAP OPERA WEEKLY 
STAR 

TRUE STORY 
TV GUIDE 
WOMAN'S WORLD 
TOTAL 


*PGS. 

1 

1 


2 

1 

1 

1 

1 

8 


APRIL 

PG - C/S LEGENDS 
BONUS PG FROM ’94 - 4/10 

PG - 4/3 C/S LEGENDS, 4/24 C/S 
PG - C/S LEGENDS 

BC - 4/25 

PG - 4/25 

PG - 4/15 C/S LEGENDS 


YOUNGER MAGAZINES 

ALLURE 

ELLE 

ENTERTAINMENT WEEKLY 

ACD. AWARDS VIEWING GU IDE 

GLAMOUR 

MADEMOISELLE 

MARIE CLAIRE 

ROLLING STONE 

SELF 

US 

VOGUE 

WORKING MOTHER 
TOTAL 


1 


0 


1 

1 


1 

5 


PG - C/S LEGENDS 
BONUS PAGE - 4/28 


PG - C/S LEGENDS "HOROSCOPE" 


PG - C/S LEGENDS 
PG - OPP. "HOROSCOPE* 
PG 


OLDER MAGAZINES 
BETTER HOMES & GARDENS 


CABLE GUIDE 

COUNTRY AMERICA 1 

COUNTRY HOME 

FAMILY CIRCLE 1 

HARPER'S BAZAAR 1 

HOME 1 

INSTYLE 

LADIES HOME JOURNAL 
LIFE 1 

McCALLS 1 

MOVIELINE 1 

SOUTHERN LIVING 1 

TIME 

TALK TV WEEKLY 

VANITY FAIR 1 

WOMAN'S DAY 1 

WORKING WOMAN 

TOTAL 10 


PG - C/S LEGENDS 

PG - 4/4 C/S LEGENDS 

3C 

PG 


PG 

PG - "HOROSCOPE" 
PG - W/IN "THE HYPE" 
PG - C/S LEGENDS 


PG - C/S LEGENDS 
PG - 4/4 


SUPPLEMENTS 

PARADE 

USA WEEKEND 

TOTAL 0 


LUSTY DEFENSE CITY BOOKS 
D MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 

NASHVILLE LIFE 1 PG - APR/MAY 

NEW ORLEANS 1 3C 

RICHMOND MAGAZINE 

TOTAL 2 


CORPORATE POOL CITY BOQfQS 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 

TOTAL 0 


MILITARY 

STATESIDE FAMILY 
TOTAL 


GRAND MONTHLY TOTAL 25 


*Do«s not reflect cash rebates 


C:\123\NEW BUD 


SM 

$51,061 

$0 


$165,977 

$36,074 

$2,949 

$17,827 

$92,636 

$360,544 


$35,745 

$0 


$42,425 


$24,975 

$53,D2Q 

$20,699 

*178,664 


$35,996 

$60,069 
$41,0S9 
$22,534 


$37,903 

$45,754 

$ 8,021 

$56,085 


$59,774 

$40,805 

*406,020 


*0 


$3,790 

$3,901 

$7,601 


$0 


$859,119 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413648 




UwMi * 1 

VIRGINIA SLIMS BUDGET 
BY ISSUE DATE_ 


COfC MAGAZINES 
COSMOPOLITAN 
FIRST FOR WOMEN 
NATIONAL ENQUIRER 
NEW WOMAN 
PEOPLE 
REDBOOK 

SOAP OPERA DIGEST 
SOAP OPERA MAGAZINE 
SOAP OPERA WEEKLY 
STAR 

TRUE STORY 
TV GUIDE 
WOMAN S WORLD 
TOTAL 


#PGS. 

MAY 

& 

1 

PG - 5/1 

$10,080 

1 

BC 

$30,073 

1 

BC - S/8 SPECIAL ISSUE 

$117,726 

1 

PG - C/S LEGENDS 

$38,074 

1 

PG - 5/23 

$20,031 

1 

BC - 5/2 

$7,022 

1 

BC - 5/16 

$21,764 

1 

PG 

$6,434 

1 

PG - 5/13 

$33,812 

1 

PG - 5/30 

$10,439 

10 


$346,455 


YOUNGER MAGAZINES 

ALLURE 

ELLE 

ENTERTAINMENT WEEKLY 

ACD. AWARDS VIEW IN G GUIDE 

GLAMOUR 

MADEMOISELLE 

MARIE CLAIRE 

ROLLING STONE 

SELF 

US 

VOGUE 

WORKING MOTHER 
TOTAL 


1 

PG 

$32,298 

1 

PG - C/S LEGENDS 

$70,101 

1 

PG - C/S LEGENDS-HORO. 

$46,272 

1 

PG - s/ia 

$39,624 

1 

PG 4- 1/3 VERTICAL 

$22,209 

1 

PG - OPP. HOROSCOPE 

$53,020 

6 


$265,584 


OLDER MAGAZINES 
BETTER HOMES & GARDENS 
CABLE GUIDE 
COUNTRY AMERICA 
COUNTRY HOME 
FAMILY CIRCLE 
HARPER'S BAZAAR 
HOME 
INSTYLE 

LADIES HOME JOURNAL 
LIFE 

McCALLS 
MOVIELINE 
SOUTHERN LIVING 
TIME 

TALK TV WEEKLY 
VANITY FAIR 
WOMAN S DAY 
WORKING WOMAN 
TOTAL 


1 

PG - OPP. MASTHEAD 

$71,820 

1 

1 

1 

PG - C/S LEGENDS 

PG - MAY/JUNE 

3C - 5/18 

$35,996 

$42,297 

$80,762 

1 

1 

PG - C/S LEGENDS 

BC 

$18,927 

$78,015 

1 

1 

1 

PG - C/S LEGENDS 

PG 

PG - C/S LEGENDS 

$50,786 

$0,021 

$56,065 

1 

PG - 5/22 

$2,000 

1 

1 

12 

3C - 5/16 

PQ 

$52,630 

$23,385 

$504,724 


SUPPLEMENTS 
PARADE 
USA WEEKEND 
TOTAL 


1 QUEEN PG-5/14 *48,234 

1 QUEEN PG - 5/14 *37,907 

2 $86,141 


MISTY DEFFNSE CITY BOOKS 
D MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 
NASHVILLE LIFE 
NEW ORLEANS 
RICHMOND MAGAZINE 
TOFAi. 


1 3C $5,785 

1 PG - OPP. ■CROSSWORD 1 $3,759 


1 BC $5,294 

3 $14,838 


CORPORATE POOL CITY BOOKS 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 

TOTAL 0 


MILITA RY 
STATESIDE FAMILY 
TOTAL 

GRAND MONTHLY TOTAL 33 $1,218,742 

•Does not reflect cash rebates 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413649 





VIRGINIA SLIMS BUDGET 

BY ISSUE DATE 


CORE MAGAZINES 

#PGS- 

JUNE 


COSMOPOLITAN 

1 

PG 

$46,170 

FIRST FOR WOMEN 

NATIONAL ENQUIRER 

1 

PG - 6/12 

$10,060 

NEW WOMAN 

1 

PG 

$23,314 

PEOPLE 

1 

PG - 6/19 

$70,167 

REDBOOK 

SOAP OPERA DIGEST 

SOAP OPERA MAGAZINE 

SOAP OPERA WEEKLY 

STAR 

TRUE STORY 

TV GUIDE 

WOMAN'S WORLD 

1 

PG 

$34,662 

TOTAL 

YOUNGER MAGAZINES 

5 


$133,423 

ALLURE 

ELLE 

1 

PG 

$32,298 

ENTERTAINMENT WEEKLY 

ACD. AWARDS VIEWING GUIDE 

1 

3C - 6 12 

$31,702 

GLAMOUR 

1 

PG - "WRN“ FRANCHISE 

$68,183 

MADEMOISELLE 

1 

PG - OPP. HOROSCOPE 

$44,625 

MARIE CLAIRE 

1 

PG - OPP. HORO. 

$16,240 

ROLLING stone 

SELF 

US 

1 

PG - 6/29 

$39,624 

VOGUE 

1 

PG - OPP. HOROSCOPE 

$53,020 

WORKING MOTHER 

1 

PG 

$20,699 

TOTAL 

a 


$306,501 

^nSHOMES^&GARDENS 

CABLE GUIDE 

COUNTRY AMERICA 

COUNTRY HOME 

1 

BC 

$142,680 

FAMILY CIRCLE 

HARPER’S BAZAAR 

HOME 

INSTYLE 

1 

BC - 6/27 

$86,708 

LADIES HOME JOURNAL 

LIFE 

McCALLS 

i 

PG - OPP. TOC 

$53,545 

MOVIELINE 

SOUTHERN LIVING 

TIME 

TALK TV WEEKLY 

a 

BONUS PAGE 

$0 

VANITY FAIR 

1 

PG 

$70,409 

WOMAN’S DAY 

WORKING WOMAN 

i 

BC-6/27 

$84,155 

TOTAL 

5 


$419,507 


SUPPLEMENTS 
PARADE 
USA WEEKEND 
TOTAL 

MISTY DEFENSE CfTY BOOKS 
D MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 
NASHVILLE LIFE 
NEW ORLEANS 
RICHMOND MAGAZINE 
TOTAL 

CORPORATE POOL CfTY BOOKS 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DHIVE 

NEW YORK MAGAZINE 

TOTAL 

kuuim r 

STATESIDE FAMILY 
TOTAL 


PG - JUNE-AUG (OPP. BAROMETER) 
PG - JUNE/JULY 
PG 
PG 


PG 

PG 

PG 


$2,894 

$3,790 

$3,901 

$3,647 

$14,232 


$Q,140 

$10,008 

$12,150 


$36,298 


GRAND MONTHLY TOTAL 

"Does not reflect cash rebates 


25 


$ 970,051 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413650 



U«os 1 b 

VIRGINIA SLIMS BUDGET I 

BY ISSUE DATE_ I 


*PGS, 

POSE MAG62INES 

COSMOPOLITAN 1 

FIRST FOH WOMEN 1 

NATIONAL ENQUIRER 1 

NEW WOMAN 1 

PEOPLE 1 

REDBOOK 1 

SOAP OPERA DIGEST 

SOAP OPERA MAGAZINE 1 

SOAP OPERA WEEKLY 1 

STAR 

TRUE STORY 1 

TV GUIDE 1 

WOMAN'S WORLD 1 

TOTAL 11 

YOUNGER MAGAZINES 

ALLURE 1 

ELLE 

ENTERTAINMENT WEEKLY 1 

ACD. AWARDS VIEWING GUIDE 

GLAMOUR 1 

MADEMOISELLE 1 

MARE CLAIRE 
ROLLING STONE 

SELF 1 

US 1 

VOGUE 1 

WORKING MOTHER 1 

TOTAL B 

OLDER MAGAZINES 

SETTER HOMES & GARDENS 1 

CABLE GUIOE 

COUNTRY AMERICA 1 

COUNTRY HOME 1 

FAMILY CIRCLE 
HARPER'S BAZAAR 

HOME 1 

INSTYLE 1 

LADIES HOME JOURNAL 1 

LIFE 

mccalls i 

MOVIELINE 1 

SOUTHERN LIVING 

TIME 

TALK TV WEEKLY 
VANITY FAIR 

WOMAN'S DAY 1 

WORKING WOMAN 1 

TOTAL 10 

SUPPLEMENTS 

PARADE 1 

USA WEEKEND I 

TOTAL 2 

MISTY DEFENSE CITY BOOKS 

D MAGAZINE 1 

HONOLULU MAGAZINE 1 

LOUISIANA LIFE 

NASHVILLE LIFE 

NEW ORLEANS 

RICHMOND MAGAZINE 

TOTAL 2 

CORPORATE. POOL CITY BOOKS 

ATLANTA MAGAZINE 1 

BUZZ MAGAZINE 
CHICAGO MAGAZINE 
LA MAGAZINE 

OCEAN DRIVE 1 

NEW YORK MAGAZNE 

TOTAL 2 

MHIT ARY 

STATESIDE FAMILY 
TOTAL 

GRAND MONTHLY TOTAL 35 


*Do«> not reflect cash rebates 


JULY 


PG 

BC - 7/3 

BC - 7/11 

PG 

PG - 7/24 SPECIAL ISSUE 

PG 

*40,170 

$15,120 

$28,688 

$23,314 

$90,613 

$34,662 

BC - 7/IB 

BC - 7/11 

$2,949 

$7,022 

PG 

PG - 7/8 (OPP. CHEER'S & JEERS) 

BC - 7/11 (SPECIAL RATE) 

$8,434 

$77,945 

$13,320 

$346,237 

PG 

$34,787 

PQ - 7/14 

*31,702 

PG 

PG 

$68,183 

$44,825 

PG 

PG 

PG - OPP. HOROSCOPE 

PG 

$48,811 

$22,269 

$53,020 

$20,699 

*324,296 

PG - OPP. MASTHEAD 

$71,820 

PG 

PG - JULY/AUGUST 

$31,876 

$42,297 

PG - JULY/AUGUST ISSUE 

PG 

PG 

$22,534 

*16,339 

$53,545 

PG 

PG - OPp. -LETTERS' 

$45,754 

$8,021 

PG - 7/18 

PG 

$40,605 

*23,385 

*356.378 

QUEEN PQ - 7/23 

QUEEN PG - 7/23 

$47,561 

$38,564 

*86,126 

0C 

PG - W/IN “CALABASH- 

$6,680 

$3,759 


*10,430 

PG - OPP, OPENER TO STYLE $6,890 

PG $4,174 

*11,064 


*1,136,530 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413651 



j1995 ‘ 

VIRGINIA SLIMS BUDGET 
{BY ISSUE DATE 


CORE MAGAZINES 

COSMOPOLITAN 

FIRST FOR WOMEN 

#PGS. 

AUGUST 

m 

NATIONAL ENQUIRER 

NEW WOMAN 

1 

BC - 8/15 

$28,688 

PEOPLE 

1 

PG - 8/14 

$79,197 

REDQOOK 

SOAP OPERA DIGEST 

SOAP OPERA MAGAZINE 

SOAP OPERA WEEKLY 

1 

PG 

$34,662 

STAR 

1 

PG — 8/15 

$17,827 

TRUE STORY 

TV GUIDE 

WOMAN’S WORLD 

1 

PG 

$8,434 

TOTAL 

YOUNGER MAGAZINES 

ALLURE 

5 


$106,000 

6LLE 

1 

PG 

$30,785 

ENTERTAINMENT WEEKLY 

ACD, AWARDS VIEWING GUIDE 

1 

BC ~ a/4 

$41,796 

GLAMOUR 

1 

3C 

$71,599 

MADEMOISELLE 

MARIE CLAIRE 

2 

SPREAD 

$89,651 

ROLLING STONE 

1 

PG -8/10 

$39,624 

SELF 

US 

2 

SPREAD 

$97,622 

VOGUE 

1 

PG 

$53,020 

WORKING MOTHER 

2 

SPREAD 

$41,398 

TOTAL 

OLDER MAGAZINES 

11 


$405,495 

BETTER HOMES & GARDENS 

CABLE GUIDE 

COUNTRY AMERICA 

COUNTRY HOME 

1 

PG 

$71,820 

FAMILY CIRCLE 

2 

SPREAD - 8/8 

$113,472 

HARPER'S BAZAAR 

HOME 

1 

BC 

$50,051 

INSTYLE 

2 

CENTERSPREAD 

$32,878 

LADIES HOME JOURNAL 

2 

3C SPREAD 

$112,310 

LIFE 

1 

PG - CPP, EDITOR'S NOTE 

$43,588 

McCALLS 

MOVIELINE 

SOUTHERN LIVING 

1 

PG (1ST BONUS PG.) 

$0 

TIME 

TALK TV WEEKLY 

1 

PG - 8/14 

$99,894 

VAN fTY FAIR 

WOMAN'S DAY 

2 

SPREAD 

$112,854 

WORKING WOMAN 

2 

SPREAD 

$46,770 

TOTAL 

15 


$683,230 


SUPPLEMENTS 
PARADE 
USA WEEKEND 
TOTAL 

LUSTY DEFENSE CITY BOOKS 

D MAGAZINE 

HONOLULU MAGAZINE 

LOUISIANA LIFE 

NASHVILLE LIFE 

NEW ORLEANS 

RICHMOND MAGAZINE 

TOTAL 0 *0 

CORPORATE POOL CITY BOOKS 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 1 PG - 8/28 $33,992 

TOTAL 1 $33,992 

UIUTARY 
STATESIDE FAMILY 
TOTAL 


GRAND MONTHLY TOTAL 


32 


$1,351,532 


*Dom not reflect cash rebates 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413652 





VIRGINIA SLIMS BUDGET 

BY ISSUE DATE_ 


COSMOPOLITAN 
FIRST FOR WOMEN 
NATIONAL ENQUIRER 
NEW WOMAN 
PEOPLE 
REDBOOK 

SOAP OPERA DIGEST 
SOAP OPERA MAGAZINE 
SOAP OPERA WEEKLY 
STAR 

TRUE STORY 
TV GUIDE 
WOMAN’S WORLD 
TOTAL 


PG 

PG - 9/25 


"ASK VIRGINIA* PG + 1/3V - B/18 SPECIAL 
3C 

2CP1 - 9/12 


BC - 9/12 
PG 

SPREAD - 9/16 


$23,314 

$134,207 

$36,393 

$44,444 


$21,764 

$0,434 

$163,685 

$488,400 


ALLURE 

ELLE 

ENTERTAINMENT WEEKLY 

ACD. AWARDS VIEWING GUIDE 

GLAMOUR 

MADEMOISELLE 

MARIE CLAIRE 

ROLLING STONE 

SELF 

US 

VOGUE 

WORKING MOTHER 
TOTAL 


9/22 2C SPREAD, 9/1 MELROSE/90120 

MAKEGOOD PG FOR MAY ISSUE 
PG 

PG - 9/7 

PG 

PG 

PG - OPP. HOROSCOPE 


$353,011 


BETTER HOMES & GARDENS 
CABLE GUIDE 
COUNTRY AM ERICA 
COUNTRY HOME 
FAMILY CIRCLE 
HARPER’S BAZAAR 
HOME 
INSTYLE 

LADIES HOME JOURNAL 
LIFE 

McCAlLS 
MOVIELINE 
SOUTHERN LIVING 
TIME 

TALK TV WEEKLY 
VANITY FAIR 
WOMAN’S DAY 
WORKING WOMAN 
TOTAL 


PG - SEPT/OCT 
2C+P1 - 9/1 


PG 

PG - W/JN "THE HYPE" 


$42,297 

$130,952 


$371,510 


PARADE 

USA WEEKEND 

TOTAL 


MISTY DEFENSE CITY BOOKS 
D MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 
NASHVILLE LIFE 
NEW ORLEANS 
RICHMOND MAGAZINE 
TOTAL 


PG - OPP. "CROSSWORD* 


ATLANTA MAGAZINE 
BUZZ MAGAZINE 
CHICAGO MAGAZINE 
LA MAGAZINE 
OCEAN DRIVE 
NEW YORK MAGAZINE 
TOTAL 


MILITARY 
STATESIDE FAMILY 
TOTAL 

GRAND MONTHLY TOTAL 


$1,260,644 


•Does not reflect cash rebates 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413653 






1«95 

VIRGINIA SUMS BUDGET 

BY ISSUE DATE 



# PGS. 

OCT 

m 

CORE MAGAZINES 

COSMOPOLITAN 

1.3 

ASK VIRGINIA" - PG + 1/3V 

$56,170 

FIRST FOR WOMEN 

2 

SPREAD - 10/16 (1 BONUS) 

$10,564 

NATIONAL ENQUIRER 

1 

PG - 10/10 

$25,099 

NEW WOMAN 

2 

SPREAD (BOD) 

$46,959 

PEOPLE 

RED BOOK 

1.3 

'ASK VIRGINIA* - PG + 1/3V 

$46,204 

SOAP OPERA DIGEST 

SOAP OPERA MAGAZINE 

1 

PG - 10/10 

$2,525 

SOAP OPERA WEEKLY 

1 

PG - 10/10 

$6,293 

STAR 

TRUE STORY 

TV GUIDE 

2 

SPREAD 

$1B,01B 

WOMAN'S WORLD 

1 

PG - 10/10 

$11,151 

TOTAL 

12.0 


$225,103 

ALLURE^ 

2 

SPREAD 

$73,053 

ELLE 

1 

PG 

$32,324 

ENTERTAINMENT WEEKLY 

ACD. AWARDS VIEWING GUIDE 

1 

PG - 10/13 

$34,020 

GLAMOUR 

2 

SPREAD 

$143,184 

MADEMOISELLE 

2 

SPREAD (1 PG - MAKEGD) 

$47,066 

MARIE CLAIRE 

ROLLING STONE 

1.3 

"ASK VIRGINIA" - PG + 1/3V 

$23,200 

SELF 

1 

PG 

$51,252 

US 

2 

SPREAD 

$46,765 

VOGUE 

1.3 

-ASK VIRGINIA' - PG + 1/3V 

$81,447 

WORKING MOTHER 

1 

PG 

$21,734 

TOTAL 

14.0 


*554,045 

OLDER MAGAZINES 

BETTER HOMES & GARDENS 




CABLE GUIDE 

COUNTRY AMERICA 

COUNTRY HOME 

FAMILY CIRCLE 

HARPER'S BAZAAR 

HOME 

2 

SPREAD 

$47,321 

INS7YLE 

1 

PG 

$17,156 

LADIES HOME JOURNAL 

1.3 

"ASK VIRGINIA" -PG+ 1/3V 

$75,545 

LIFE 

McCALLS 

MOVIELINE 

SOUTHERN LIVING 

2 

SPREAD 

$32,320 

TIME 

TALK TV WEEKLY 

1 

PG - 10/9 

$105,578 

VANITY FAIR 

1 

PG 

$59,143 

WOMAN’S DAY 

WORKING WOMAN 

2 

SPREAD - 10/10 

$91,400 

TOTAL 

10.3 


$468,463 

SUPPLEMENTS 

PARADE 

1 

QUEEN PG - 10/22 

$46,384 

USA WEEKEND 

1 

QUEEN PG - 10/22 

$39,817 

TOTAL 



$88,201 

UtSTY DEFENSE CITY BOOKS 

D MAGAZINE 

HONOLULU MAGAZINE 

LOUISIANA LIFE 

NASHVILLE LIFE 

1 

PG - OCT/NOV 

$3,980 

NEW ORLEANS 

RICHMOND MAGAZINE 

1 

PG 

$3,059 

TOTAL 

2 


$7,D36 

CORPORATE POOL CITY BOOKS 
ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 

1 

PG 

$4,174 

TOTAL 

1 


*4,174 


mnesr 

STATESIDE FAMILY 
TOTAL 


GRAND MONTHLY TOTAL 40.5 $1,367,024 

*Doe* not reflect cash rebates 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413654 




1995 

VIRGINIA SUMS BUDGET 
BY ISSUE DATE_ 



*PGS. 

NOV 

m 

CORE MAGAZINES 




COSMOPOLITAN 

1.3 

ASK VIRGINIA” - PG + 1/3V 

$56,170 

FIRST FOR WOMEN 




NATIONAL ENQUIRER 

1 

PG - 11/14 

$25,099 

NEW WOMAN 

1.3 

"VIRGINIA SLIMS" - PG + 1/3V 

$23,314 

PEOPLE 

1.3 

"ASK VIRGINIA"PG + 1/3V - 11/20 SPECIAL 

$91,390 

REDBOOK 

1.3 

“ASK VIRGINIA" - PG + 1/3V 

$46,204 

SOAP OPERA DIGEST 

1 

PG - 11/21 

$21,033 

SOAP OPERA MAGAZINE 




SOAP OPERA WEEKLY 




STAR 




THUE STORY 




TV GUIDE 

1 

PG {OPP. COUCH CRITC) - 11/4 

$61,842 

WOMAN’S WORLD 




TOTAL 

8.2 


*345,052 

ALLURE 63 CASHES 

1 

PG 

$36,526 

ELLE 




ENTERTAINMENT WEEKLY 

1 

PG - 11/10 

$34,020 

ACD. AWARDS VIEWING GUIDE 



$71,592 

GLAMOUR 

1 

PG 

MADEMOISELLE 




MARIE CLAIRE 

1.3 

“ASKVIRGINIA" - PG +1/3V 

$23,200 

ROLLING STONE 




SELF 

1 

PG 

$51,252 

US 

2 

SPREAD 

$46,765 

VOGUE 

1.3 

"ASKVIRGINIA - - PG + 1/3V 

$81,447 

WORKING MOTHER 




TOTAL 

B.B 


*344,602 

OLDER MAGAZINES 



tTC ^ 4 -f 

BETTER HOMES & GARDENS 

1 

PG 


CABLE GUIDE 




COUNTRY AMERICA 

2 

SPREAD 

$66,944 

COUNTRY HOME 

2 

SPREAD - NOV/DEC 

$88,624 

FAMILY CIRCLE 

1 

PG - 11/1 

*58,573 

HARPER'S BAZAAR 




HOME 

1 

PG 

$23,661 

INSTYLE 

2 

SPREAD 

*34,312 

LADIES HOME JOURNAL 

1.3 

"ASK VIRGINIA" - PG + 1/3V 

*75,545 

LIFE 

2 

SPREAD 

*92,320 

MCCALLS 

2 

SPREAD 

*96,033 

MOVIELINE 

1 

PG 

$8,422 

SOUTHERN LIVING 

2 

SPREAD 

*111,453 

TIME 

1 

PG - 11/6 

*105,576 

TALK TV WEEKLY 



$59,143 

VANITY FAIR 

1 

PG 

WOMAN'S DAY 

2 

PG - 11/1. PG -11/21 

*91,400 

WORKING WOMAN 

2 

SPREAD 

*49,109 

TOTAL 

23.3 


*1.037.777 


SUPPLEMENTS 
PARADE 
USA WEEKEND 
TOTAL 


□ MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 
NASHVILLE LIFE 
NEW ORLEANS 
RICHMOND MAGAZINE 
TOTAL 


0 


$0 


CORPOfTATF poa. CITY Boats 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 

TOTAL 0 


MILITARY 
STATESIDE FAMILY 

TOTAL 

GRAND MONTHLY TOTAL 


*1,727,630 


•Does not reflect cash rebates 


C:\123\NEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413655 



1995 

VIRGINIA SLIMS BUDGET 
BY ISSUE DATE _ 


COSMOPOLITAN 
FIRST FOR WOMEN 
NATIONAL ENQUIRER 
NEW WOMAN 
PEOPLE 
REDBOOK 

SOAP OPERA DIGEST 
SOAP OPERA MAGAZINE 
SOAP OPERA WEEKLY 
STAR 

TRUE STORY 
TV GUIDE 
WOMAN'S WORLD 
TOTAL 


ALLURE 

ELLE 

ENTERTAINMENT WEEKLY 

ACD. AWARDS VIEWING GUIDE 

GLAMOUR 

MADEMOISELLE 

MARIE CLAIRE 

ROLLING STONE 

SELF 

US 

VOGUE 

WORKING MOTHER 
TOTAL 


BETTER HOMES & GARDENS 
CABLE GUIDE 
COUNTRY AMERICA 
COUNTRY HOME 
FAMILY CIRCLE 
HARPER'S BAZAAR 
HOME 
INSTYLE 

LADIES HOME JOURNAL 
LIFE 

McCALLS 
MOVIELINE 
SOUTHERN LIVING 
TIME 

TALK TV WEEKLY 
VANITY FAIR 
WOMAN S DAY 
WORKING WOMAN 
TOTAL 


PARADE 

USA WEEKEND 

TOTAL 

MISTY DEFENSE CITY l 
D MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 
NASHVILLE LIFE 
NEW ORLEANS 
RICHMOND MAGAZINE 
TOTAL 


ATLANTA MAGAZINE 
BUZZ MAGAZINE 
CHICAGO MAGAZINE 
LA MAGAZINE 
OCEAN DRIVE 
NEW YORK MAGAZINE 
TOTAL 

UlLFTARY 
STATESIDE FAMILY 
TOTAL 

GRAND MONTHLY TOTAL 

*Does not reflect cash rebates 


C:\123\NEW 8UD 


#PGS. 

DEC 


1.3 

ASK VIRGINIA" - PG + 1/3V 

$50,170 

1.3 

"VIRGINIA SUMS* - PG + 1/3V 

$23,314 

2 

SPREAD - 12/25 SPECIAL ISSUE 

$215,502 

1.3 

“ASK VIRGINIA" - PG + 1/3V 

$34,662 

1 

PG - 12/12 

42,325 

1 

PG - 12/12 

$6,293 

1 

PG - 12/12 

$19,042 

2 

SPREAD - 12/2 

$183,685 

10.8 


$521,672 

1 

PG 

$36,526 

1 

PG 

$32,324 

2 

SPREAD - 12/15 

$68,040 

1 

PG 

$71,592 

1 

PG 

$47,066 

1.3 

"ASK VIRGINIA" - PG +1/3V 

$23,200 

2 

SPREAD - 12/2B 

$83,210 

1 

PG 

$51,252 

1 

PG 

$23,352 

1.3 

■ASK VIRGINIA" - PG -1- 1/3V 

$81,447 

12.6 


$518,040 


1 

PG 

£25,671 

1.3 

"ASK VIRGINIA" - PG + 1/3V 

£75,545 

1 

PG 

£46,180 

1 

PG 

£55,727 

1 

PG - 12/11 

$106,576 

1 

PG 

£59,143 

2 

SPREAD - 12/19 

£91,400 

1 

9.3 

PG 

$24,554 
$483,778 

1 

QUEEN PG - 12/24 

$48,384 

1 

QUEEN PG - 12/24 

£39,817 

$38,201 

1 

PG 

$5,065 

1 

PG 

£3,759 

1 

PG - DEC-FEB 

$3,039 

1 

PG - DEC/JAN 

$3,980 

1 

PG 

£3.901 

1 

6 

PG 

$3,059 

$23,401 


$0 


38.11 $1,035,092 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413656 



1995 

I VIRGINIA SLIMS BUDGET 
| BY ISSUE DATE _ 



*PGS. 

JAN 


COSMOPOLITAN 

1.3 

ASK VIRGINIA" - PG + 1/3V 

$56,170 

FIRST FOR WOMEN 

2 

SPREAD - 1/B 

$21,168 

NATIONAL ENQUIRER 




NEW WOMAN 

1,3 

VIRGINIA SLIMS" - PG + 1/3V 

$23,31-4 

PEOPLE 




RED BOOK 

1.3 

"ASK VIRGINIA" - PG + 1/3V 

$34,662 


SOAP OPERA DIGEST 
SOAP OPERA MAGAZINE 
SOAP OPERA WEEKLY 
STAR 

TRUE STORY 
TV GUIDE 
WOMAN'S WORLD 


TOTAL 

5.9 



$135,314 

YOUNGER MAGAZINES 

ALLURE 

ELLE 

ENTERTAINMENT WEEKLY 

ACD. AWARD6 VIEWING GUIDE 

2 

SPREAD 


$73,053 

GLAMOUR 

2 

SPREAD 


$1E6,7B8 

MADEMOISELLE 

1 

PG 


$51,537 

MARIE CLAIRE 

ROLLING STONE 

1,3 

"ASK VIRGINIA" 

- PG + 1/3V 

$23,200 

SELF 

US 

VOGUE 

1.3 

"ASK VIRGINIA" 

- PG 4- 1/3V 

$86,484 

WORKING MOTHER 

2 

SPREAD 


$43,488 

TOTAL 

9.6 



$434,530 

BET^R HOMES H^GARDENS 

2 

SPREAD 


$150,822 

CABLE GUIDE 

COUNTRY AMERICA 

COUNTRY HOME 

1 

BC 


$47,215 

FAMILY CIRCLE 

HARPER'S BAZAAR 

1 

PG - 1/9 


$59,573 

HOME 

1 

PG 


$23,661 

INSTYLE 

1 

PG 


$17,156 

LADIES HOME JOURNAL 

1.3 

*ASK VIRGINIA" 

- PG + 1/3V 

$75,545 

LIFE 

1 

PG 


$48,160 

McCALLS 

2 

SPREAD (2ND BONUS PG) 

$46,042 

MOVELINE 

SOUTHERN LIVING 

2 

SPREAD 


$18,844 

TIME 

TALK TV WEEKLY 

VANITY FAIR 

WOMAN'S DAY 

2 

SPREAD 


$129,524 

WORKING WOMAN 

1 

PG 


$24,554 

TOTAL 

15.3 



$630,095 


SUPPLEMENTS 
PARADE 
USA WEEKEND 
TOTAL 


D MAGAZINE 
HONOLULU MAGAZINE 
LOUISIANA LIFE 
NASHVILLE LIFE 
NEW ORLEANS 
RICHMOND MAGAZINE 
TOTAL 


0 


$0 


CORPORATE POOL CITY BOOKS 

ATLANTA MAGAZINE 

BUZZ MAGAZINE 

CHICAGO MAGAZINE 

LA MAGAZINE 

OCEAN DRIVE 

NEW YORK MAGAZINE 

TOTAL 0 $0 

MMjnm 

STATESIDE FAMILY 
TOTAL 


GRAND MONTHLY TOTAL 30.8 *1,208.039 

*Doec not reflect cash rebates 


C:\123VMEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413657 




___ _ ( 

VIRGINIA SlllMS BUDGET 
□Y ISSUE PATE 


TOTAL *PGS. TOTAL $M 


COSMOPOLITAN 

10.2 

$460,441 

FIRST FOB WOMEN 

10.0 

$92,232 

NATIONAL ENQUIRER 

6.0 

$164,950 

NEW WOMAN 

10.9 

$242,230 

PEOPLE 

12.6 

$1,132,583 

REDBOOK 

11.2 

$374,259 

SOAP OPERA DIGEST 

6.0 

$135,951 

SOAP OPERA MAGAZINE 

5.0 

$14,097 

SOAP OPERA WEEKLY 

5.0 

$32,622 

STAR 

7.0 

$137,813 

TRUE STORY 

7.0 

$61,876 

TV GUIDE 

10.0 

$363,546 

WOMAN’S WORLD 

4.0 

$46,230 

TOTAL 

104.0 

$3,700,830 

YOUNGER MAGAZINES 



ALLURE 

12.0 

$422,966 

ELLE 

5.0 

$157,004 

ENTERTAINMENT WEEKLY 

12.0 

$366,662 

ACD. AWARDS VIEWING GUIDE 

1.0 

$14,090 

GLAMOUR 

12.0 

$789,406 

MADEMOISELLE 

12.0 

$505,31 a 

MARIE CLAIRE 

7.2 

$125,280 

ROLLING STONE 

6.0 

$300,020 

SELF 

6.0 

$397,810 

US 

10.0 

$230,963 

VOGUE 

12.2 

$701,965 

WORKING MOTHER 

9.0 

$189,396 

TOTAL 

106.4 

$4,280,901 

OLDER MAGAZINES 



BETTER HOMES & GARDENS 

9.0 

$728,013 

CABLE GUIDE 

1.0 

$47,215 

COUNTRY AM ERICA 

6.0 

$195,102 

COUNTRY HOME 

6.0 

$258,012 

FAMILY CIRCLE 

10.0 

$669,657 

HARPER'S BAZAAR 

5.0 

$173,716 

HOME 

6,0 

$139,711 

INSTYLE 

10.0 

$167,246 

LADIES HOME JOURNAL 

11.2 

$673,810 

LIFE 

9.0 

$402,040 

McCALLS 

11.0 

$377,907 

MOVlELiNE 

7.0 

$57,350 

SOUTHERN LIVING 

6.0 

$332,423 

TIME 

5.0 

$544,033 

TALK TV WEEKLY 

1.0 

$2,000 

VANITY FAIR 

10.0 

$606,118 

WOMAN'S DAY 

10.0 

$472,006 

WORKING WOMAN 

0.0 

$215,142 

TOTAL 

132.2 

$6,082,300 

SUPPLEMENTS 



PARADE 

SO 

$240,667 

USA WEEKEND 

5.0 

$194,669 

TOTAL 

10.0 

$435,336 

MISTY DEFENSE CITY BOOKS 



D MAGAZINE 

4.0 

$23,915 

HONOLULU MAGAZINE 

4.0 

$15,035 

LOUISIANA LIFE 

3.0 

$8,827 

NASHVILLE LIFE 

4.0 

$15,539 

NEW ORLEANS 

4.0 

$15,602 

RICHMOND MAGAZINE 

4.0 

$15,059 

TOTAL 

23.0 

$93,977 

CORPORATE POOL CITY BOOKS 



ATLANTA MAGAZINE 

2.0 

$13,780 

BUZZ MAGAZINE 

2.0 

$16,260 

CHICAGO MAGAZINE 

2.0 

$32,016 

LA MAGAZINE 

2.0 

$24,300 

OCEAN DRIVE 

2.0 

$8,348 

NEW YORK MAGAZINE 

2.0 

$87,984 

TOTAL 

12.0 

$182,708 

MILITARY 



STATESIDE FAMILY 

1.0 

$13,970 

TOTAL 

1.0 

$13,970 

GRAND MONTHLY TOTAL 

381.5 

$14,810,022 


*Doe» not reflect cash rebates 


C:tt23WEW BUD 


Source: https://www.industrydocuments.ucsf.edu/docs/kslm0004 


2071413658 



